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Table 1: Demographic Data of Respondents

Gender Frequency Percent

Male 9 9.0

Female 91 91.0

Age (Year)

 

Frequency

 

Percent

18 -

 

23

 

10

 

10.0

 

24 -

 

29

 

90

 

90.0

 

Semester

 

Frequency

 

Percent

Five

 

48

 

48.0

 

Six

 

52

 

52.0
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Educational Level Frequency Percent

SPM  96 96.0

STPM

 

4

 

4.0

 

CGPA

 

Frequency

 

Percent

0.00 -

  

2.00

 

7

 

7.0

 

2.00 -

 

3.00

 

62

 

62.0

3.00 -

 
4.00

 
31

 
31.0

Place of Residence
 

Frequency
 

Percent

Urban
 

40
 

40.0

Rural 60  60.0

 
Frequency  Percent

No formal education 20  20.0

Primary education
 

39
 

39.0

Secondary education
 

28
 

28.0

Tertiary education

 
13

 
13.0

Level

 

Frequency

 

Percent

No formal education

 

13

 

13.0

Primary education

 

51

 

51.0

Secondary education

 

26

 

26.0

Tertiary education

 

10

 

10.0

Family Income

 

Frequency

 

Percent

Less than RM1000

 

14

 

14.0

RM1001-RM2000

 

38

 

38.0

RM2001-RM3000

 

34

 

34.0

RM3001-RM4000

 

11

 

11.0

More than RM4000

 

3

 

3.0

 

Socioeconomic Status

 

Frequency

 

Percent

Low 36 36.0

Moderate 44 44.0

High 20 20.0
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Duration Online (Hour/Day) Frequency Percent

2-3 Hours per day

 
41

 
41.0

3-4 Hours per day
 

59
 

59.0

Frequency Online (Day / 

Week) 
Frequency

 
Percent

1-2 Days per week 11  11.0

2-3 Days per week 15  15.0

3-4 Days per week 20  20.0

4-7 Days per week
 

54
 

54.0

Time Spent Online
 

Frequency
 

Percent

Low

 
73

 
73.0

High 27 27.0

Table 2: Internet Usage by Respondents

Table 3: Correlation between Internet usage domains

Perceived 

Enjoyment

Perceived 
Usefulness

Improve 

English 

Language

Impact 
on 

General 
Learning

Perceived Enjoyment
 

1
 

0.897
 

0.828 0.866

Perceived Usefulness  1  0.822 0.840

Improve English 

Language   
1 0.826

Impact on General 

Learning
1

Table 4: Correlation between Internet Usage Domains and CGPA

Cumulative Grade 
 

(CGPA)

 Spent 

Online

Perceived Enjoyment 0.036  0.131

Perceived Usefulness 0.043  0.034

Improve English Language 0.083 0.101

Impact on General Learning 0.062 0.122
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Gender N Mean Std. Deviation t value p value

Perceived Enjoyment
Male 9 25.22 8.77 -1.28 0.156

Female 91 28.42 6.95

Perceived Usefulness
Male 9 29.55 7.89 -1.03 0.225

Female 91 31.68 5.63

Improved English Language
Male 9 20.88 6.03 -1.05 0.061

Female 91 22.52 4.25

Impact on General Learning
Male 9 22.00 7.29 -1.41 0.173

Female 91 24.86 5.64

Age N Mean Std. Deviation t value p value

Perceived Enjoyment
18 - 23 years 10 27.80 7.19

-0.158 0.458

24 - 29 years 90 28.17 7.17

Perceived Usefulness
18 - 23 years 10 31.60 6.20

0.062 0.715

24 - 29 years 90 31.47 5.85

Improve English Language

 

18 -

 

23 years

 

10

 

22.80

 

4.51
0.315 0.912

24 -

 

29 years

 

90

 

22.33

 

4.44

Impact on General Learning

 

18 -

 

23 years

 

10

 

26.40

 

3.37
1.024 0.075

24 -

 

29years

 

90

 

24.41

 

6.01

Semester

 

N

 

Mean

 

Std. Deviation t value p value

Perceived Enjoyment

 

Five

 

48

 

27.52

 

6.99
-0.832 0.964

Six

 

52

 

28.71

 

7.29

Perceived Usefulness

 

Five

 

48

 

30.72

 

6.07
-1.251 0.726

Six

 

52

 

32.19

 

5.61

Improved English Language

 

Five

 

48

 

21.47

 

4.28
-1.982 0.782

Six

 

52 23.21 4.43

Impact on General Learning

 

Five

 

48

 

23.79

 

5.43
-1.355 0.387

Six

 

52

 

25.36

 

6.12

Educational level

 

N

 

Mean

 

Std. Deviation t value p value

Perceived Enjoyment

 

SPM

 

96

 

27.93

 

7.21 -1.396 0.047*

STPM

 

4

 

33.00

 

1.41

Perceived Usefulness

 
SPM

 

96

 

31.34

 

5.90 -1.226 0.235

STPM

 
4

 
35.00

 
3.16

Improve English Language
 SPM

 
96

 
22.28

 
4.47 -1.093 0.226

STPM  4  24.75  2.21

Impact on General Learning  
SPM  96  24.55  5.91 -0.485 0.293

STPM
 

4
 

26.00
 

3.16
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CGPA

 
N

 
Mean

 
Std. Deviation F value p value

Perceived Enjoyment

 

0.00 -

  

2.00

 

7

 

24.2857

 

8.90158 1.321 0.272

2.00 -

 

3.00

 

62

 

28.7742

 

6.97870

3.00 -

 

4.00

 

31

 

27.7419

 

6.99508

Perceived Usefulness

 

0.00 -

  

2.00

 

7

 

28.1429

 

6.76827 1.445 0.241

2.00 -

 

3.00

 

62

 

32.0161

 

5.96847

3.00 -

 

4.00

 

31

 

31.1935

 

5.32553

Improve English Language

 

0.00 -

  

2.00

 

7

 

19.4286

 

5.19157 1.751 0.179

2.00 -

 

3.00

 

62

 

22.7097

 

4.21701

3.00 -

 

4.00

 

31

 

22.3871

 

4.58023

Impact on General Learning

 

0.00 -

  

2.00

 

7

 

20.5714

 

8.24332

 

2.00

 

-

 

3.00

 

62

 

25.1935

 

5.54220 2.065 0.132

 

3.00 -

 

4.00

 

31

 

24.3548

 

5.60683

Place of Residence

 

N

 

Mean

 

 

Std. Deviation t value p value

Perceived Enjoyment

 

Urban

 

40

 

29.1750

 

6.44856 1.186 0.098

Rural

 

60

 

27.4500

 

7.54068

Perceived Usefulness

 

Urban

 

40

 

32.4000

 

5.39610 1.272 0.194

Rural

 

60

 

30.8833

 

Improve English Language
Urban

 

40

 

23.0750

 

4.07234 1.285 0.271

Rural 60 21.9167 4.62965

Impact on General Learning
Urban 40 25.3250 5.41786 1.002 0.265

Rural 60 24.1333 6.08267

Socioeconomic status N Mean Std. Deviation F value p value

Perceived Enjoyment Low 36 29.0278 7.03658 0.473 0.624

Moderate 44 27.8182 7.55837

High 20 27.2500 6.52828

Perceived Usefulness Low 36 31.4167 5.61821 0.024 0.976

Moderate 44 31.4318 6.43536

High 20 31.7500 5.17967

Improve English Language Low 36 22.6667 4.21562 0.128 0.880

Moderate 44 22.1591 4.73455

High 20 22.3500 4.30758

Impact on General Learning Low 36 24.5556 6.09189 0.377 0.687

Moderate 44 25.0682 5.62551

High 20 23.7000 5.96569
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